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Success Story: Writing, editing, LinkedIn and Social Media  

Creating a LinkedIn Company Page to 
Increase Company Website Traffic 

The power of LinkedIn and social networks is not officially recognized 
by many companies. The media is popular and as fast as the speed of 
light. Companies should consider social media more seriously and 
integrate it into their marketing communications mix. 
 

Gained more than 15% increase in website views by establishing a 
free company page on LinkedIn – and feeding other social networks – 

driving views to the company website 
A zero-budget experiment is being run to demonstrate how these free 
media venues can be used to extend marketing and advertising 
budgets. By carefully editing and creating fresh content, and including 
link-backs to the company’s main website, traffic increased over 15% 
compared to the previous year. 
 
An emphasis on technical and educational content is being used to 
educate all audiences about natural gas fuel system safety, benefits of 
renewable energy and how the technology works – regardless of the 
fuel system maker. 
 


